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Revenue ($M)
 2021E 2022E 2023E
1Q 0.0A 2.3 7.6
2Q 0.0A 3.1 9.2
3Q 0.1A 4.0 8.4
4Q 0.9 5.0 13.0
CY 1.0 14.5 38.2
 

Adjusted EBITDA ($M)
 
 2021E 2022E 2023E
1Q (1.1)A (1.4) (1.0)
2Q (0.1)A (1.6) (1.2)
3Q 1.8A (1.7) (1.2)
4Q (1.2) (1.9) (1.2)
CY (0.6) (6.7) (4.5)
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Description: Society Pass provides ecommerce in South
and South East Asia. Offerings include Leflair, a luxury
ecommerce site in Vietnam, #HOTTAB for food and
beverage merchants, Pushkart, a grocery delivery service
in the Philippines, and a loyalty points program. M&A is
also key to its growth strategy.

Society Pass Incorporated Buy

Ecommerce Growth in South East Asia – Initiate Coverage
with a Buy Rating and $9 Price Target
Summary

• Society Pass is building an ecommerce ecosystem in the attractive South
East (SE) Asia markets offering lifestyle, food & beverage (F&B), merchant
software, and loyalty programs.

• Growth drivers include the relaunch of the Leflair luxury site in Vietnam (1.5M
+ registered users), a growing F&B platform for merchants, a loyalty points
program, acquisition of an online grocery delivery company, and future M&A.

• We project revenue increases from $1M in 2021, to $38M in 2023. SoPa plans to
be a consolidator so M&A (not factored into our estimates) should be a major
part of the story.

• We estimate current cash of $33M and no debt, sufficient to support organic
growth plans for the next 3 years.

• Shares trade at an enterprise value (EV) to 2023E revenue of 0.6x vs. a peer
group average of 3.9x. Our $9 PT is based on our 10-year DCF analysis, which
equates to 4.5x 2023E revenue.

Details
Creating an ecommerce ecosystem in SE Asia. Society Pass (SoPa) currently
operates primarily in Vietnam and the Philippines, with plans to expand into other
countries such as Indonesia and Singapore. SoPa F&B provides a consumer-
facing food and beverage marketplace, which will be enhanced with an expected
launch of a loyalty points program in April 2022. #HOTTAB, acquired in November
2019, provides software and hardware solutions to merchants (including point-
of-sale and payments). Leflair is a leading luxury website that was relaunched
and has 1.5M+ registered consumers. The ecosystem should grow upon itself as
consumers and merchants benefit from personalized deals based on an individual’s
purchase history, greater consumer spending with loyalty points, and tools to improve
payments, financing and deliveries. SE Asia is in the earlier days of adoption of
ecommerce and mobile payments, and the region has faster expected growth rates.
Small merchants have less access to SoPa-type solutions, providing a competitive
advantage. Chairman and CEO Dennis Nguyen brings a successful track record
of investing in these markets. We believe the company will be active in M&A,
consolidating ecommerce players in countries of interest. In February, the company
announced its first acquisition as a public company.
We expect significant revenue growth over the next three years. We expect
tailwinds from an eventual recovery from COVID-19 to enable more merchants to
open and transact. We also expect growth from the launch of Leflair in 2021 and
loyalty programs this year. We project revenue will increase from $1M in 2021, to
$14M in 2022, to $38M in 2023. We also anticipate the company will be aggressive in
M&A, which will likely provide upside to our estimates. With higher upfront spending
and other costs, we project adjusted EBITDA loss in 2021 of ($0.6M) to widen to
($6.7M) in 2022 and then to narrow to ($4.5M) in 2023. The mix of businesses will
influence margins as loyalty programs along with SoPa F&B and #HOTTAB have
much higher gross margins. With the 11/9/21 IPO raising ~$25M, and the 2/8/22
capital raise of ~$10.7M, we estimate SoPa has cash of ~$33M and no debt, which
should be sufficient to fund organic growth, in our view.
Compelling valuation. SoPa trades at an EV/revenue multiple of 0.6x our 2023
revenue estimate. Our $9 PT is based on our 10-year DCF analysis where we utilize
a 20% discount rate, 15x terminal multiple, and a 3% terminal growth rate. Our $9 PT
equates to 4.5x our 2023 revenue estimate, a premium to the peer group multiple of
3.9x. The premium is warranted, in our view due to the higher expected growth rate.

SEE PAGES 25 - 26 FOR IMPORTANT DISCLOSURES AND DISCLAIMERS



 Corporate Profile 

Society Pass Incorporated (NASDAQ: SOPA)  

701 S. Carson Street, Suite 200, Carson City, NV 89701 

www.TheSocietyPass.com 
 

Description:  

Society Pass provides ecommerce in South and South East Asia. Offerings include 

Leflar, a luxury ecommerce site in Vietnam, #HOTTAB for food and beverage 

merchants, Pushkart, a grocery delivery service in the Philippines, and a loyalty points 

program. M&A is also key to the company’s growth strategy. 
 

Senior Management:  
 

Dennis Nguyen, Founder, Chairman and CEO. Mr. Nguyen serves as the Chairman 

and CEO of Society Pass, which he founded in June 2018. Mr. Nguyen founded New 

Asia Partners in 2002, a Shanghai-based venture capital boutique focused on investing 

in small to medium sized Asian companies and led the company until it’s closure in 
2017. From 1998 to 2002, he was an M&A banker at Citigroup (C—NR), Credit Agricole 

Indosuez, and Daiwa Securities SMBC. Prior to this, he worked in various roles at Nortel 

Networks. He has served as a Director of M Dream Holdings Limited, Sino Environment 

Technology, Vice Chairman of China Huiyin Pte Limited, Director of Wuyi Pharma Co 

Limited, and Vice Chairman of Huy Vietnam Group Limited (all companies that he took 

public). Since 2009, he has served on the University of California, Irvine Foundation 

Board of Trustees. Mr. Nguyen has an MBA from the University of Chicago Booth 

School of Business, an M.A. in international studies from John Hopkins University 

School of Advanced International Studies, a Juris Doctor from the University of 

Minnesota Law School and a B.A. in economics and Chinese literature from the 

University of California. 
 

Raynauld Liang, COO & CFO. Mr. Liang has served as the COO and CFO of Society 

Pass since May 2019. Before this, he headed investments for family office, L.K. Ang 

Corporate Pte Ltd. Prior to this, he founded Connex Capital Limited, a corporate 

advisory firm with a focus on advising companies with IPOs in Singapore and Hong 

Kong. Prior to this, he served as Investment Director for Primeforth Capital Limited. Prior 

to this, he served as CFO for Sino Environment Technology Group Limited. Other 

experience includes Finance Manager for Hyflux Limited and Finance Manager at IBM 

Global Services/IBM Asia Pacific Software Group. Mr. Lian earned a Bachelor of 

Commerce from the University of Queensland in Australia, with a major in accounting. 
 

Cham Ngo, Vietnam General Manager. Ms. Ngo has served as Vietnam General 

Manager since July 2017. Previously, she served as the Chief Accountant of Clickable 

Vietnam, a digital marketing company, Operations Manager for Bobby Chinn Group, and 

Senior Accountant of Apollo Education and Tax Accountant for PwC. Ms. Ngo holds an 

accounting degree from the Hanoi University of Commerce.  
 

Tan Bien Kiat, Vice Chairman. Mr. Kiat has served as Vice Chairman since September 

2019. In 2003, Mr. Tan founded Titan Capital Limited, a Singapore-based private equity 

investment firm where he acts as Executive Chairman. He was formerly Chairman of 

Pacific Internet, Managing Director of the Asian arm of TPG Capital, and CEO of 

Ometraco Corporation, an Indonesian conglomerate. Mr. Tan’s career also includes 
senior management positions with Booz Allen and AT Kearney. Mr. Tan is an 

International Trustee of International House of New York and sits on the management 

committee of the Lien Centre for Social Innovation of the Singapore Management 

University. Mr. Tan holds an MBA and M.S. from Columbia University and B.S. in 

mechanical engineering from Birmingham University in the UK.  

 
Institutional Ownership:  12% 
Insider Ownership:    44% 
 
Balance Sheet Summary: 
(As of September 30, 2021) 
Cash:         $5.7M 
Total Debt:       $0.0M 
Shareholder’s Equity:  ($15.4M) 
Total Assets:      $11.3M 
 
Analysts Following SOPA: 0 
(Excluding Maxim Group LLC) 
 
Risks: 

 Limited operating history in an 

evolving industry. 

 Limited revenues. 

 Not yet profitable. 

 Negative impact from COVID-

19. 

 Reliance on internet search 

engines and application 

marketplaces to drive traffic. 

 Commerce market is highly 

competitive. 

 Potential delays in 

implementation or lack of 

consumer acceptance of 

Society Points. 

 Acquisitions and integration 

risk. 

 All of operations are overseas. 

 Economic, political or legal 

risks of Asia Pacific region. 

 Exposure to currency 

changes. 

 High customer concentration. 

 Mr. Nguyen has majority 

voting control of the stock at 

~70%. 

 Payment processing 

regulatory rules. 

 Regulation of the Internet. 

 Exposed to liabilities under the 

Foreign Corrupt Practices Act 

if violate. 

 Financial controls may not be 

sufficient. 

 Pending litigation. 

 
 
Investor Relations Contact: 
Stephanie Prince 
PCG Advisory, Inc. 
(646) 863-6341 
sprince@pcgadvisory.com 
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Exhibit 1: History of Key Events 

 

  

Date Event

Jun 2018 Society Pass Incorporated is incorporated in state of Nevada.

Jun 2018 Established HCMC, Vietnam office.

Nov 2018 Acquired technology Platform IP.

Feb 2019 Started hiring of India and Vietnam-based technology talent. Set up India office

Feb 2019 Started building Technology platform.

Oct 2019 Launched MM Mega Market Ordering App.

Nov 2019 Acquired #HOTTAB.

Nov 2019 Signed Saigon Hanoi Bank as vendor finance partner.

Nov 2019 Set up Hanoi, Vietnam office

1H 2020 Soft launched SoPa.asia Marketplace.

1H 2020 Soft launched SoPa App.

1H 2020 Signed up VTC, VNPT, Zalo Pay and MoMo as e-commerce/payment partners.

1H 2020 Soft launched #HOTTAB Biz.

1H 2020 Soft launched HOTTAB.net admin.

2H 2020 Soft launched discount feature.

2H 2020 Soft launched delivery feature.

2H 2020 Signed up LaLa Move as delivery partner.

2H 2020 Soft launched chat box feature.

2H 2020 Soft launched #HOTTAB POS App.

2H 2020 Completed 2018/19 US GAAP audit.

1Q 2021 Filed S--1 registration statement.

1Q 2021 Acquired Leflair Assets.

1Q 2021 Completed 2020 US GAAP audit.

2Q 2021 Signed up Paytech as payment integration/loyalty alliance partner.

2Q 2021 Partnered with Paytech JSC, along with its loyalty application Epoint and MyPoint, introducing special offers to

consumers in the Vietnam market.

Jul 2021 Partnered with Handy to provide online food delivery in Vietnam.

Aug 2021 Set up Singapore office.

Sep 2021 Re-launch of Leflair under SOPA management.

Sep 2021 Partner with MyRewards to create online loyalty network in Vietnam.

Nov 2021 Nasdaq IPO raising ~$25M net from 3M shares at $9.00 per share.

Feb 2022 Secondary offering raising ~$10.7M from 3.5M shares at $3.30 per share

Feb 2022 Announced acquisition of Pushkart.

Source: company filings and press releases.
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Exhibit 2: Corporate Structure 
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Key Growth Drivers in our Investment Thesis: 

We have identified the following factors that should increase shareholder value over time, in our view. 
 

 Large and growing South and SE Asia markets that are shifting towards digitalization. 
 Launch of Society Points in 2H21 which is high margin and should increase customer retention. 
 Technology for data and loyalty programs should grow e-commerce. 
 Relaunch of Leflair in 2H21, which is a top-five luxury ecommerce site in Vietnam. Management’s goal 

is to have 200 brands on the site. Leflair generated ~$9M in revenue in 2019. 
 Grow merchant-related fees from partnership program, POS devices, software, and vendor finance 

offerings. 
 Grow new customers through event marketing with strategic partners, digital/social media 

engagement, and joint marketing with merchants. 
 Roll up smaller ecommerce-related companies. Opportunities are available at low multiples as target 

companies have fewer alternative forms of capital. Acquisition targets can generate revenue and 
expense synergies as part of the Society Pass ecosystem. 

 
 

CEO Brings Successful Track Record 
 
Founder and CEO, Mr. Nguyen, has a strong track record of building out and selling businesses in China and 
SE Asia. Prior to Society Pass, Mr. Nguyen built and exited in 2015, Mon Hue, a Vietnamese restaurant chain 
that raised ~$65M in venture funding. He also helped IPO and exit multiple companies such as National Arts 
Holding (Foreign), Get Holdings (Foreign), and Sanai Health (Foreign). 
 
 
Current Challenges for Merchants and Consumers 
 
We have identified the following challenges faced by Merchants in their targeted regions. 
 

 Merchants need to maintain an online presence. 
 Creating a digital platform for just one brand is a challenge for an independent business. 
 An average consumer is less likely to install a separate mobile app for each restaurant or service they 

desire to use. 
 Internet advertising and setting up a website can be expensive. 
 Existing platforms force merchants to provide cash discounts, which hurts margins, does not create 

customer loyalty, and does not capture consumer data. 
 App and website functionality can be difficult to keep up with. 
 Vietnamese merchants historically operate on a cash-only basis. As a result, various payment systems 

are not interconnected and do not allow consumers to spend bonus points across uses.  
 Consumers do not receive personalized deals based on their purchases and behavior. 

 
 
Consumer Facing Offerings 
 
Society Pass is consolidating consumer apps into one integrated ecosystem and providing personalized deals 

based on an individual’s purchase history and transaction data. Consumer-facing revenues come from ordering 

fees (a fixed percentage of total transaction value) and delivery fees. The main consumer-facing offerings 

include SoPa, Leflair, and Pushkart. SoPa provides a food and beverage (F&B) marketplace. Leflair provides 

lifestyle and fashion goods in Vietnam. Pushkart is a grocery delivery business based in the Philippines. The 

company also has a loyalty program for users to earn and redeem points. LT, the company has plans to further 

expand into groceries, ticketing, and travel. 
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Exhibit 3: Society Pass Platform 

 

 

SoPa.asia 
 
SoPa.asia provides a food and beverage marketplace website. The website has thousands of restaurants, 
cafes, and bars that can advertise to Society Pass consumers. The company also offers an App that is 
available on both the Apple App Store and Android Google Play. The platform is also available in multiple 
languages and is integrated with multiple payment and delivery options. The platform offers a variety of 
products and services from over 3,000 registered, Vietnam-based restaurants, cafes, and bars to its over 1.5M 
registered users. The marketplace tracks users’ spending and transaction activities. Consumers are presented 
personalized, exclusive offers. Consumers will also be allowed to earn and redeem Society Points at any of 
their merchants. The marketplace uses location-based technology to display offers for locations that are near 
the user. Other features include filtering for food and services by categories and collections. Featured 
restaurants, cafes, and bars get customized banners on the website’s homepage. The platform accepts 
multiple payment methods and offers delivery through the company’s delivery partners. 
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Exhibit 4: SoPA Food & Beverage Ordering Platform 

 
 
 

Exhibit 5: SoPA Food & Beverage Website Example   
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Leflair 

 

Exhibit 6: Leflair Operating Statistics 

 
 
 
 
 

Source: Company Presentation 
 
 
Leflair is an online marketplace offering 3,600+ premium international brands in the areas of fashion and 
accessories (apparel and handbags), beauty (makeup, perfume, and body care) and home and lifestyle 
(furniture, linens, appliances, art, and décor). Leflair went bankrupt in early 2020 due to capital and cost 
pressures. Society Pass acquired the assets in February 2021 and re-launched the platform in September 
2021, along with more than 1.5M registered users, 120,000 active users, and 3,600 merchants. As part of its 
re-launch, Leflair is being integrated into Society Pass’s ecosystem and will be cross-sold to SoPa’s existing 
consumer and merchant base. We note that Leflair generated $9M in net revenue in 2019 and was a top-five 
ecommerce platform in Vietnam. Revenues from the website’s relaunch until the end of 2021 were reported at 
$630K. The company plans to expand its offerings to the Philippines in 3Q22 and Indonesia in 4Q22. The 
typical customer is an upper-middle class, city-dwelling woman. Typical purchase sizes are ~$54. Customers 
tend to be sticky with a life-time value to the company of $11,000. Leflair offers flash sales, authenticity 
guarantees, logistics, brand packaging, ease of ordering, and customer support. Leflair does not take inventory. 
When a customer places an order, the item is shipped to Leflair from the manufacturer, Leflair then holds it for 
less than a day and ships it to the customer. Leflair’s intelligent algorithms bring trendy and best-selling items to 
the front of every category. The website has digital wallet partners such as Momo, VNT, VTC, Zalo, and 
Paytech. Leflair has 450,000+ followers on its re-launched Facebook site, 30,000+ on its relaunched Instagram 
site and 1.5M views per month on a re-launched YouTube channel. In addition, there is a newsletter sent daily 
to its 1.5M+ registered consumer database.  
 
 

Exhibit 7: Leflair Website   

Source: Society Pass S-1 statement. 
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Pushkart 

 

Exhibit 8: Pushkart Operating Statistics  

 

 

 

 

 

 

Source: Company Presentation 

 

Pushkart is a mobile grocery delivery app that manages its own fleet of delivery vehicles to provide same-day 

delivery. Pushkart was founded in 2016 in the Philippines and was recently acquired by Society Pass in 

February 2022 and has been integrated into their F&B delivery vertical. The acquisition had revenues of $650K 

in 2021. Pushkart is a leading online grocery delivery app in Manila, operates across 19 cities, and is the 

company’s first expansion to geographies outside of Vietnam. For 2022, the company plans to increase its 

merchant coverage to 25 groceries and expand to 10 new cities in the Philippines. The company also plans to 

launch a restaurant delivery business as part of this platform. Pushkart has 35,000+ followers on its Facebook 

site and 20,000+ app downloads with 125,000+ registered users. The company aims to have 150,000+ app 
downloads and 300,000+ users in 2022. 

 
Exhibit 9: Pushkart App 

 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

Source: Company Presentation 
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Business-facing Operations 
 

#HOTTAB is made up of revenues from products and services sold to merchants. Most of the company’s 
historical revenues come from this segment. Merchants gain access to more consumers and point-of-sale 
(POS) solutions that help manage orders, payments, promotions, and even financing. 

#HOTTAB provides an app for merchants to manage marketing, technology, and financing. Merchants can 
upload menus, dish descriptions, and pictures all from their smart phone. Merchants can also create 
promotions and control how to allocate Society Points. SoPa sells POS and order management systems. 
Merchants receive reports on the number of orders placed, daily, and monthly revenue, revenue by cash/card, 
amount discounted, and more. Access to the system can be assigned based on tiers. #HOTTAB tracks orders, 
inventory, daily operations, table reservations, along with data coming from other devices such as POS 
machines and remote receipt printers. The #HOTTAB mobile payment device is expected to be launched by 
4Q21. The plan is for a mobile app or a #HOTTAB mobile payment device. The net benefit to the merchant is 
streamlined costs and higher revenues. 
 
 

Exhibit 10: #HOTTAB Biz and Hotta.net Admin Websites 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
Exhibit 11: #HOTTAB Merchant POS Solution 
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The #HOTTAB Merchant Partnership Program has free and subscription-based tier offerings. The free tier 

provides merchants with online brand exposure, as well as enables them to receive orders and payments made 

by consumers within SoPa and Leflair. Paid tiers allow merchants lower fees per transaction and better online 

marketing tools and support. 

 
 

Exhibit 12: Target Merchants 

 
 
#HOTTAB POS solutions are designed to replace POS stations, card machines, and paper receipts with an 
integrated online system. For brick-and-mortar merchants such as restaurants and cafes, Society Pass’s POS 
hardware connects with other devices such as kitchen printers and waiter tables, and enables credit card or QR 
code payments. Business managers can access sales reports and customer analytics through the #HOTTAB 
Biz app or the Hottab.net admin website. 
 
Vendor and SME financing. Under the Merchant Partnership Program, merchants can directly purchase from 
featured suppliers with built-in financing, payment, and delivery options in the #HOTTAB platform. Society Pass 
also brokers SME loans for merchants using Society Pass’s pool of partnered financial institutions. 
 
Data. A global user ID tracks and aggregates consumer and merchant data such as services used, items 
purchased, when items were bought, where items were bought, what was searched for, and where consumers 
are searching from. This is provided to SME merchants for loyalty and re-targeting tools. SoPa also offers 
promotions in the form of Society Points instead of cash discounts.  
 
 
Society Points 
 
Society Points launched in 3Q21. Consumers can earn and redeem Society Points at any participating 
merchant on the Society Pass ecosystem. The goal is to have Society Points replace cash discounts. SME’s 
can issue Society Points as a way of effectively discounting their products and services while creating loyalty 
with customers. The merchant gets to determine the level of issuance of Society Points. Consumers can 
redeem their Society Points at any merchant registered on the Society Pass ecosystem in any country. The net 
effect should be creating more loyal customers. 
 
The following is an example of a Society Points transaction. 
 

 A customer makes a $100 Food order from Merchant A. The merchant gets $100. 
 Merchant A purchases $20 of Society Points from Society Pass. 
 Merchant A rewards the customer with $20 worth of Society Points. SoPa collects a $5 ordering fee. 

The net impact is that the merchant gets $75 and SoPa takes $25; $5 recognized as revenue, and $20 
kept on balance sheet as a liability.  

 The customer later purchases an item from Merchant B using a combination of cash and Society 
Points, redeeming the points. 

 Merchant B wants to monetize the $20 loyalty points so cashes out by selling the points back to 
Society Pass. Society Pass will charge a 5% fee, so will give Merchant B back $19. Society Pass 
earns $1. 
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 In this example, Society Pass earns $6.00 made up of the $5.00 ordering fee and $1.00 processing 
fee. So, SoPa makes $6.00 off any $100 transaction. 

 Merchant B can redeem Society Points for cash whenever they want. 
 The amount of Society Points a merchant purchases is entirely at their own discretion. 

 
 

Exhibit 13: Society Points: How it Works 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Value of the Ecosystem 
 
Society Pass’s platform becomes more valuable as they sign up more consumers and merchants. As more 
consumers join the platform, Society Pass becomes more attractive for merchants to join. For consumers, it is 
more compelling to join the platform if it has more merchants. By monetizing data, Society Pass can match the 
most relevant deals to the right customers, while also building lasting loyalty via Society Points that can be 
issued across the ecosystem. 
 

Exhibit 14: Society Pass Ecosystem 
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Technology 

 

Exhibit 15: Leflair Core Technology 

Source: Company Presentation 

 

Society Pass operates a variety of websites and mobile applications as part of its consumer facing brands. In 

addition to this, the company also offers the #HOTTAB product to merchants, which features a business 

management application as well as POS devices. Society Pass utilizes cloud-based data-syncing GPS 

services to determine an user’s location and display relevant promotions and deals based on proximity, 
numerous KPIs for merchants to track the efficiency of their operations, payment processing, and quality 

customer service and live chat functionality. The core SoPa platform and the addition of ots loyalty program 

allows for seamless integration of merchants and transactions across the Society Pass ecosystem. The 

company seeks to maximize both the consumer and merchant experience through easy-to-use interfaces, 
targeted marketing campaigns, predicative analytics, and new products and offerings.  

 

Marketing 

 
Consumers are incentivized to download SoPa’s apps and transact on the marketplace to earn and redeem 
loyalty points. The company utilizes social media platforms such as Facebook, Instagram, YouTube, and 
Twitter. Society Pass also engages KOLs (key opinion leaders) to market to their followers on social media. 
The company has an email/SMS blast that goes out twice a week to a 1.5M+ registered consumer database 
providing ads, emails, SMS, chatbots, funnels, and automation. The company also has a monthly newsletter. 
Other tools include joint marketing with merchants. 
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Partnerships 
 
Society Pass has many partners in key areas of ecommerce. The company will market to some of its partners’ 
users to try to convert them to the Society Pass platform. Loyalty Alliance for Society Points provides greater 
scalability for app downloads and revenues, lower marketing expenses, and opportunities to jointly promote. 
 

Exhibit 16: Strategic Partners 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Customers 

 
For 1H21, Aryaduta Hospitality & Leisure Group accounted for 85.6% of revenues. While this is a significant 
concentration, we note that sales were quite small and going forward, with the launch of Leflair and Loyalty 
Points, along with likely M&A, we would expect customer concentration to meaningfully decline. All of SoPa’s 
customers were in Vietnam except for one significant customer located in Indonesia. For 3Q21, its largest 
customer was 58% of revenue, second largest 13%, and third largest 12% of revenue. 
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Attractive Geographies 

 
Society Pass currently offers #HOTTAB and its products to F&B and hotel merchants in Vietnam and Nepal 
and has plans to expand to other countries in South and SE Asia such as India, Singapore, Malaysia, 
Indonesia, and the Philippines. South and SE Asia are characterized by expected economic expansion, 
population growth, increased urbanization, an emerging middle class, and greater smart phone adoption. The 
economies had a combined GDP in 2020 of $3.1T for SE Asia and $3.5T for South Asia. Vietnam’s economy 
grew from $39B in 2000 to $340B in 2020 and is projected to reach $530B by 2025. Indonesia is currently the 
world’s fifteenthh largest and SEA’s largest economy with a GDP of $1.25T. The Philippines have a GDP of 
$433B. According to the IMF, South Asia has averaged 5.2% annual GDP growth since 2010. The United 
Nations Population Division estimates that the population of SEA countries in 2000 was approximately 525M 
people growing to 668M in 2020. Vietnam bolsters a population of almost 100M with a median age of 32. 
Indonesia, which the company plans to enter into with Leflair in 4Q22, has the largest population in SEA with 
almost 275M people and a median age of 29. The Philippines, which the company recently just entered through 
its acquisition of Pushkart, has a population of 120M. In the past 20 years, the urbanization rate in Vietnam has 
increased 3% per year since 2000, with 36% of the population now living in cities. According to the World Bank, 
Vietnam’s middle class currently accounts for 13% of the population and is expected to reach 26% by 2026. 
Fitch predicts that Vietnam’s real household spending will grow at an annual average growth rate of 7.5% y/y 
from 2021 to 2024. According to the e-Conomy SEA 2020 Report, Internet usage in SEA and South Asia 
increased with 40M new users added in 2020 for a total of 400M compared to 360M in 2019. 70% of SEA’s 
population is now online compared to ~20% in 2009. SEA mobile internet penetration is now 67%. SA now has 
over half a billion Internet subscribers.  
 
 

Exhibit 17: GDP Growth Rates 
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Exhibit 18: Vietnam Growth in Consumer 

 
 

Exhibit 19: Vietnam Ecommerce Stats 
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Exhibit 20: Indonesia Ecommerce Stats 

 

 

 

 

 

 

 

 

 

 
 
 
 

 
 
Exhibit 21: Philippines Ecommerce Stats 
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Exhibit 22: South-East Asia Digital Consumers 

 
 
SE Asia consumers are embracing the internet. According to a November report from Google, Bain & Co., and 
Temasek, the SE Asia internet market has 400M internet users, up from 360M just two years ago. The report 
estimates the value of SE ecommerce transactions at $120B this year, up 62% from last year’s $74B, and is 
expected to grow to $234B in 2025. 
 
 
SE Asian Investment Sentiment  
  
Investors have a positive view on the SE Asian investment opportunity. Major companies include videogame 
and e-commerce company Sea, ride-hailing and food delivery app Grab, and major competitor GoTo. 
Indonesian VC firm Alpha JWC raised $433M for its third fund, the largest in the region for investments in early 
stage startups. Alpha JWC, based in Indonesia, said its first fund, which raised $50M in 2016, had an internal 
rate of return of 37% and the second $143M fund, which closed in 2019, has an IRR of 87%. According to 
November TechCrunch article, more than 35 tech startups across e-commerce, fintech, and SaaS have 
achieved unicorn status in SE Asia, which has over 200 significant startups. According to Jungle Ventures, the 
total value of the region’s digital companies is around $340B today and is estimated to grow to $1T by 2025. 
Grab, GoTo, Sea, and Bukalapak have multi-billion valuations. 
 
 
Acquisitions 
 
There is a large opportunity to consolidate smaller ecommerce companies in the SE and South Asian markets. 
These companies have typically been deemed too small for VCs. Many of these companies become cash 
strapped after 2-3 years of operations and are not able to scale to reach a wider audience. SoPa plans to 
acquire companies using cash and equity at typical multiples of 1x-4x revenues. Acquired companies benefit 
from access to capital, technology, marketing, and loyalty programs. We would also anticipate revenue 
synergies from access to more potential consumers, personalized recommendations, and loyalty programs. To 
date, the company has made 3 significant acquisitions thus far. These include #HOTTAB, which provided a 
merchant-facing order management system, Leflair, which is a luxury e-commerce site in Vietnam, and 
Pushkart, a grocery delivery business in the Philippines. With each acquisition, the company has expanded its 
product offerings and capabilities as well as its geographical reach. We believe as more acquisitions are made, 
the company’s revenues and TAM should be significantly impacted. As of October 2021, management has 
already identified at least four potential acquisitions for this year (which includes Pushkart). Cost synergies 
could come from lower S&M, technology and back-office related expenses. Pushkart was acquired on February 
14, 2021, for $1M consisting of $200K of cash and $800K of common stock at $3.53 per share, which equaled 
226,629 shares. Society Pass did not disclose financials for Pushkart, but noted it is one of Philippine’s’ fastest 
growing e-commerce platforms, with a customer base of over 125K registered users, over 35K social media 
followers and more than 20K mobile app downloads. SoPa aims to increase Pushkart’s registered users to 
more than double to over 300K and drive app downloads to over 150K in 2022. 
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Well-positioned Competitively 
 
SoPa competes in areas of F&B and lifestyle. The company competes with other online platforms for 
merchants. The company also competes with companies that sell software and services and POS devices to 
merchants. The company’s loyalty points program should provide a competitive advantage, along with its 
personalized, data-driven approach to customer engagement. The company also competes with other e-
commerce platforms, fashion retailers, and restaurants. 
 
 
Public Offering and Capital Raises Set up SoPa with a Conservative Balance Sheet and 
Cash for Growth Initiatives, in Our  View 
 
SoPa ended September 2021 with $5.7M in cash and no debt. The initial public offering on November 9 raised 
approximately $25M on a net basis from 3.1M shares at $9.00 per share. On February 8, 2022, SoPa raised 
~$10.7M net from 3.5M units of 3.5M shares offering along with 3.5M warrants with an exercise price of $3.30 
per share. The company had $25.2M of preferred stock at the end of September 2021, but all of it converted to 
equity concurrently with the IPO. The company ended 2020 with federal and state net operating losses (NOLs) 
of $13.8M and $6.8M respectively, which can be used to shield future earnings. SoPa had a net use of 
operating cash of ($2.6M) in the first 9 months of 2021, wider than the ($1.0M) in the similar period in 2020. 
Capex levels are modest. Margins are expected to improve with growth in Loyalty Points and F&B. As a result, 
we project a free cash flow of ($3.3M) in 2021, ($5.7M) in 20’22, and ($5.4M) in 2023. We expect management 
to prioritize cash towards M&A and organic growth initiatives such as marketing expenses, Society Points roll 
out, operation of data centers, call centers, warehouses, logistic centers, new hires, leasing technology 
platforms, and general corporate purposes.  
 

Exhibit 23: Funding History ($ Millions) 
 
 
 
 
 
 
 
 
 
 
 

 
Historical Financials 
 
Historical revenues are modest given the early nature of some businesses and areas like Loyalty Points are not 
yet included, Leflair was only for one quarter, and the negative impact of COVID-19. For 2020, revenue of 
$52.5K was up, from $10.4K in 2019, due to acquisition of #HOTTAB in November 2019. For nine months in 
2021, revenues were $100.8K, up from $41.3K in the comparable period in 2020. The pick-up mostly relates to 
more merchants joining the platform. However, sales during both periods were depressed due to many 
merchants being shut down due to COVID-19. During the first 9 months of 2021 the company had a net loss of 
($15.5M) compared to ($2.5M) for prior year period. The increase was largely due to G&A expenses associated 
with costs related to filing for listing on the Nasdaq, amortization of intangible assets, stock-based 
compensation, and the loss on settlement of litigation.  
 

  

Date Security Amount Raised

2018 Series A $8.0

2018-2019 Series B $3.4

2019 Series B-1 $0.5

2019 Series C $2.2

3Q21 Series C-1 $10.0

4Q21 IPO $25.0

1Q22 Secondary $10.7

Source: Society Path's S-1
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Revenue Outlook 
 
The relaunch of Leflair will be the key revenue driver in the near term. Leflair was relaunched in September 
2021 with 1.5M registered users. According to management, revenue has increased over 100% sequentially for 
the first three months of the launch. With a reopening of the Vietnam economy as COVID lockdowns fade, we 
expect Leflair to account for the majority of Society Pass’s revenue in 2022 ($10M out of our $14.5M total 
revenue estimate for the year) based on a full year of results, users increasing 50% and purchases per users 
doubling versus 2021. We expect the rest of the revenue to be split fairly evenly between the remaining 
businesses of SoPa F&B and #HOTTAB. We have not yet included Pushkart in our revenue estimates since 
the company has not yet disclosed related financials. In addition, any newly announced acquisitions are not 
currently being modeled into our estimates. Given management’s goals to include accretive M&A in its growth 
strategy, we believe our current estimates will likely be proven conservative. For 2023, we project 76% of 
revenue will come from Leflair from doubling users and increasing orders per user by 100%. The rest of 2023 
revenue is split relatively evenly by the other areas. For 2021-2023 we project revenue of $1.0M ( +1,729% 
y/y), $14.5M, +1411%, and $38.2M, +164%. 
 
 
Earnings Outlook  
 
With a greater contribution from the more profitable #HOTTAB and Loyalty segments, we expect gross margins 
to improve to 10% in 2022 and 15% in 2023. We project adjusted EBITDA will decline from a loss of ($0.6M) in 
2021 to ($6.7M) in 2022 then improving to ($4.5M) in 2023. We project non-GAAP EPS going from a loss of 
($0.54) in 2021 to ($0.47) in 2022, and ($0.31) in 2023. LT margins will be impacted by the mix of ecommerce 
websites compared to loyalty points and software solutions. 
 
 
 
Risks  
 

 SoPa has a limited operating history and operates in an evolving industry. 
 The company is not profitable. 
 The commerce market is highly competitive. 
 The launch of Society Points could be delayed or not achieve adequate consumer acceptance. 
 Acquisitions have risk in terms of integrations and ability to be accretive. 
 All operations are overseas and in South and South East Asia. This exposes the company to 

geopolitical, economic, legal, currency, and inflationary risks. 
 Founder, Chairman, and CEO Mr. Dennis Nguyen controls most of the stock (72.6% of voting power), 

making SoPa is a “controlled company” and limits the ability of minority shareholders to influence the 
company. 

 SoPa relies on internet search engines and application marketplaces to drive traffic to its platform. 
 Changes in payment processing regulatory rules could be negative. 
 Changes in regulation of the Internet could be a risk. 
 SoPa could be exposed to liabilities under the Foreign Corrupt Practices Act if it violates the rules. 
 Financial controls and procedures may not be sufficient to ensure timely and reliable reporting of 

financial information. SOPA is an “emerging growth company.” 
 COVID outbreaks could have a negative impact. 
 SoPa is exposed to cybersecurity threats. 
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Valuation  
 
 
We initiate coverage with a Buy rating and $9 PT. SoPa currently trades at an EV/revenue multiple of 0.6x our 
2023 revenue estimate. Our $9 PT is based on our 10-year DCF analysis. Assumptions in our DCF analysis 
include a discount rate of 20%, 15x terminal multiple, and a 3% terminal growth rate.  Our $9 PT equates to an 
EV/revenue multiple of 4.5x our 2023 revenue estimate. Our 4.5x revenue multiple is a premium to the peer 
group’s 3.9x. We view this premium as warranted given SoPa’s faster expected growth rate from its attractive 
end markets and M&A focus. 
 
 

 

Exhibit 24: SOPA Comparative Valuation Table  
 

 

  

Price M'Cap                            EV/Sales

Company Ticker Rating 2/23/2022 ($M) 2021E 2022E 2023E 2021E 2022E 2023E

DOORDASH DASH.K NR 90.55 31,064 83.0x 40.2x 23.2x 4.6x 3.7x 3.1x

GLOBAL-E-ONLINE GLBE.O NR 34.36 5,004 111.3x 58.6x 24.6x 10.8x 7.1x 4.5x

GRAB HOLDINGS AGC.O NR 5.30 19,828 N/A N/A N/A 39.9x 24.5x 14.5x

HEPSIBURADO HEPS.O NR 2.00 652 N/A N/A N/A 1.3x 0.9x 0.6x

JUST EAT TAKE-AWAY, N.V. (1) TKWY.AS NR 31.80 6,744 N/A N/A 183.8x 1.6x 1.2x 1.0x

MEITUAN (1) 3690.HK NR 176.60 1,083,788 N/A 629.3x 52.0x 6.0x 4.4x 3.4x

MERCADOLIBRE MELI.O NR 920.57 46,451 53.2x 36.5x 31.8x 5.1x 3.8x 3.2x

PINDUODUO PDD.O NR 51.82 64,945 59.8x 25.6x 13.1x 3.3x 2.6x 2.0x

REAL REAL REAL.O NR 7.11 657 N/A N/A N/A 1.2x 0.9x 0.8x

REVOLVE GROUP RVLV.K NR 50.16 3,657 34.2x 25.7x 20.3x 3.9x 3.2x 2.7x

SEA LIMITED SE NR 120.52 67,219 N/A 1117.0x 38.3x 6.2x 4.2x 3.1x

ZOMATO (1) ZOMT.NS NR 84.15 642,783 N/A N/A N/A 15.0x 10.6x 7.5x

Median 25,446 59.8x 40.2x 28.2x 4.8x 3.8x 3.1x

Average 164,399 68.3x 276.1x 48.4x 8.2x 5.6x 3.9x

SOCIETY PASS SOPA.O Buy 2.76 84 N/A N/A N/A 24.7x 1.6x 0.6x

Source: Consensus estimates and Maxim Group LLC estimates for SOPA.

(1) Stock price and market cap denoted in local foreign currency.

          EV/EBITDA
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Table 1. Society Pass Inc. Income Statement

($ in 000s, except per share data)

2017 2018 2019 A 2020 A Mar A Jun A Sep A Dec E 2021 E Mar E Jun E Sep E Dec E 2022 E Mar E Jun E Sep E Dec E 2023 E

Total Revenue 96.1                66.9                10.4               52.5              9.5               7.8               83.5            858.6          959.4          2,304.1         3,130.3    4,022.7    5,041.1    14,498.2     7,627.3    9,191.1    8,434.2    12,961.3   38,213.8    

    % Change Yoy -30.4% -84.4% 403.8% -44.8% NA NA NA 1729.1% 24138.1% 40120.0% 4715.7% 487.1% 1411.2% 231.0% 193.6% 109.7% 157.1% 163.6%

Total Cost of revenue 226.0              231.5              0.8                  88.7               18.3             86.6             159.4          768.2          1,032.5       2,128.1         2,854.5    3,617.1    4,447.6    13,047.3     6,578.6    7,840.5    7,339.6    10,780.3    32,539.0    

  % Sales 821.5% 1186.6% 89.5% 2128.3% 192.4% 1112.3% 190.9% 89.5% 947.9% 92.4% 91.2% 89.9% 88.2% 2454.0% 86.3% 85.3% 87.0% 83.2% 1479.2%

  %Chg Yoy 2.5% -99.7% 11399.9% -22.4% NA NA NA 1064.5% 11538.2% 3197.2% 2168.7% 479.0% 1163.7% 209.1% 174.7% 102.9% 142.4% 149.4%

Total Gross Profits (129.9)            (164.7)            9.6                  (36.2)             (8.8)             (78.8)           (75.9)           90.4            (73.1)           176.0            275.8       405.6       593.5       1,451.0       1,048.7    1,350.5    1,094.6    2,181.1      5,674.8      

  Total Gross Margin -135.1% -246.3% 92.6% -69.0% -92.4% -1012.3% -90.9% 10.5% -7.6% 7.6% 8.8% 10.1% 11.8% 10.0% 13.7% 14.7% 13.0% 16.8% 14.9%

Operating Expenses

Selling & marketing expenses 9.2                  27.3                0.0                  3.1                 0.9               41.3             42.8             472.2          557.3          806.4            1,095.6    1,408.0    1,764.4    5,074.4        1,525.5    1,838.2    1,686.8    2,592.3      7,642.8       

  % Sales 10% 41% 0% 6% 9% 530% 51% 55.0% 58.1% 35.0% 35.0% 35.0% 35.0% 35.0% 20.0% 20.0% 20.0% 20.0% 20.0%

Software development costs -                  242.0              289.2             165.5            30.2             36.8             9.7               34.3             111.0          69.1               93.9          100.6       110.9       374.5           114.4       110.3       101.2       103.7         429.6          

  % Sales 0.0% 362.0% 2777.6% 315.5% 317.3% 473.2% 11.6% 4.0% 101.9% 3.0% 3.0% 2.5% 2.2% 70.4% 1.5% 1.2% 1.2% 0.8% 19.5%

Impairment loss -                  12.6                2,798.4          16.4               200.0          -               -               -               200.0          -                 -            -            -            -               -            -            -            -             -              

  % Sales 0.0% 18.9% 26879.2% 31.2% 2103.9% 0.0% 0.0% 0.0% 183.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

G&A 256.7              466.0              4,212.3          3,529.0         1,954.1       1,273.7       8,292.5       2,200.0       13,720.3     2,073.7         2,034.7    2,011.4    2,016.4    8,136.2        2,059.4    2,205.9    2,108.5    2,333.0      8,706.8       

  % Sales 267.1% 697.0% 40460.6% 6728.0% 20556.5% 16365.5% 9927.1% 256.2% 12596.2% 90.0% 65.0% 50.0% 40.0% 1530.3% 27.0% 24.0% 25.0% 18.0% 395.8%

Total operating expenses 265.9              747.9              7,299.9          3,714.0         2,185.2       1,351.8       8,345.0       2,706.6       14,588.6     2,949.2         3,224.2    3,519.9    3,891.7    13,585.1     3,699.2    4,154.4    3,896.6    5,029.0      16,779.2    

  % Sales 276.7% 1118.6% 70117.6% 7080.7% 22987.1% 17369.1% 9990.0% 315.2% 1520.6% 128.0% 103.0% 87.5% 77.2% 93.7% 48.5% 45.2% 46.2% 38.8% 43.9%

Income (loss) from operations (395.7)            (912.5)            (7,290.3)        (3,750.2)       (2,193.9)     (1,430.6)     (8,420.9)     (2,616.2)     (14,661.7)   (2,773.2)       (2,948.4)   (3,114.3)   (3,298.2)   (12,134.1)    (2,650.5)   (2,803.8)   (2,802.0)   (2,847.9)    (11,104.3)   

  Operating margin -411.8% -1364.8% -70025.0% -7149.7% -23079.5% -18381.4% -10080.8% -304.7% -1528.2% -120.4% -94.2% -77.4% -65.4% -83.7% -34.8% -30.5% -33.2% -22.0% -29.1%

EBITDA (2,872.2)         (581.7)            (7,282.7)        (2,962.9)       (1,940.9)     (627.4)         (7,613.6)     (1,822.8)     (12,004.8)   (1,973.2)       (2,148.4)   (2,314.3)   (2,498.2)   (8,934.1)      (1,850.5)   (2,003.8)   (2,002.0)   (2,047.9)    (7,904.3)     
  EBITDA margin -2989.2% -870.0% -69952.3% -5648.6% -20418.1% -8061.4% -9114.3% -212.3% -1251.3% -85.6% -68.6% -57.5% -49.6% -61.6% -24.3% -21.8% -23.7% -15.8% -20.7%

Adjusted EBITDA (2,872.2)         (569.1)            (1,912.6)        (498.2)           (1,127.7)     (77.4)           1,845.1       (1,222.8)     (582.9)         (1,406.6)       (1,581.8)   (1,747.7)   (1,931.6)   (6,667.6)      (1,000.6)   (1,153.9)   (1,152.1)   (1,198.0)    (4,504.6)     

  Adjusted EBITDA margin -2989.2% -851.1% -18370.5% -949.8% -11863.5% -994.8% 2208.8% -142.4% -60.8% -61.0% -50.5% -43.4% -38.3% -46.0% -13.1% -12.6% -13.7% -9.2% -11.8%

Total other expense 16.3                (1.6)                 (8.1)                (69.4)             (561.3)         (11.2)           (7.0)              0.1               (579.4)         19.4               24.1          23.4          22.5          89.4             21.6          19.6          19.1          18.5           78.8            

Pre-tax income/(loss) (379.4)             (914.1)            (7,298.4)         (3,819.7)        (2,755.2)      (1,441.8)      (8,428.0)      (2,616.1)      (15,241.1)   (2,753.8)        (2,924.3)   (3,090.9)   (3,275.8)   (12,044.7)    (2,629.0)   (2,784.2)   (2,782.9)   (2,829.4)    (11,025.5)   

Taxes -                  -                  -                 8.3                 1.7               6.9               1.3               -               9.9               -                 -            -            -            -               (394.3)      (417.6)      (417.4)      (424.4)        (1,653.8)     

  Tax Rate 0.0% 0.0% 0.0% -0.2% -0.1% -0.5% 0.0% 0.0% -0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 15.0% 15.0% 15.0% 15.0% 15.0%

Net income/(loss) (379.4)            (914.1)            (7,298.4)        (3,828.0)       (2,757.0)     (1,448.7)     (8,429.3)     (2,616.1)     (15,251.1)   (2,753.8)       (2,924.3)   (3,090.9)   (3,275.8)   (12,044.7)    (2,234.6)   (2,366.6)   (2,365.5)   (2,405.0)    (9,371.7)     
  Foreign currency translation gain/loss (0.1)                 9.1                  4.0                  (59.2)             33.5             (6.6)              8.9               
Comprehensive Loss (379.5)            (905.0)            (7,294.4)        (3,887.2)       (2,723.5)     (1,455.3)     (8,420.4)     (2,616.1)     (15,251.1)   (2,753.8)       (2,924.3)   (3,090.9)   (3,275.8)   (12,044.7)    (2,234.6)   (2,366.6)   (2,365.5)   (2,405.0)    (9,371.7)     
Non-GAAP net income / (loss) (379.4)            (904.6)            (1,928.2)        (2,754.4)       (2,147.1)     (1,036.2)     (1,335.3)     (2,166.1)     (3,829.2)     (2,328.8)       (2,499.3)   (2,665.9)   (2,850.8)   (9,778.2)      (1,597.2)   (1,729.1)   (1,728.0)   (1,767.6)    (5,971.9)     

GAAP EPS - diluted N/A N/A (0.48)              (0.22)             (0.15)           (0.19)           (1.08)           (0.14)           (1.15)           (0.13)             (0.13)        (0.14)        (0.15)        (0.55)            (0.10)        (0.11)        (0.11)        (0.11)          (0.42)           

  % Change Yoy N/A N/A N/A -54.3% NA NA NA NA 426.6% -14.5% -30.2% -86.9% 8.5% -52.1% -20.3% -20.4% -24.7% -27.8% -23.5%
a

Non-GAAP-EPS - Diluted N/A N/A (0.13)              (0.16)             (0.12)           (0.14)           (0.17)           (0.11)           (0.54)           (0.11)             (0.11)        (0.12)        (0.13)        (0.47)            (0.07)        (0.08)        (0.08)        (0.08)          (0.31)           

  % Change Yoy N/A N/A N/A 24.3% NA NA NA NA 241.5% NA -16.6% -28.5% 14.0% -11.8% NM -32.0% -36.3% -39.0% -35.2%

Average shares diluted N/A N/A 15,212.3        17,475.3       18,534.0     7,524.6       7,823.8       19,000.0     13,220.6     21,641.7       21,755.0  21,849.4  21,930.4  21,794.1     22,036.6  22,131.0  22,216.0  22,301.0    22,171.2    

Source:  Company reports and Maxim Group LLC estimates
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Table 2. Society Pass Inc. Cash Flow Statement

($ in 000s, except per share data)

2017 A 2018 A 2019 A 2020 A Mar A Jun A Sep  A Dec E 2021 E Mar E Jun E Sep E Dec E 2022 E 2023 E

Operating activities

  Net loss / income ($379.4) ($914.1) (7,298.4)       ($3,828.0) ($2,757.0) ($1,448.7) ($11,323.3) ($2,616.1) ($15,251.1) ($2,753.8) ($2,923.4) ($3,090.0) ($3,274.9) ($12,042.0) ($9,368.6)

  Depreciation & amortization -                -                7.6                808.2          802.2         802.2        802.2          793.4        3,200.0       800.0        800.0        800.0        800.0        3,200.0       3,200.0     

  Impairment loss -                12.6              2,798.4        16.4            200.0         -            -               -            200.0          -            -            -            -            -              -             

  Imputed interest 12.5              22.0              8.1                48.6            12.0           12.1          12.3             -            36.4            -            -            -            -            -              -             

  Loss on setlement of litigation -                -             550.0        -               -            550.0          -            -            -            -            -              -             

  Stock based comp for services -                -                2,571.8        1,027.1       613.2         -            9,458.6       600.0        10,671.8    566.6        566.6        566.6        566.6        2,266.5       3,399.8     

  Written-off inventories & account receivables 7.4                2.7                0.0                5.6               -             -            -               15.8          15.8            69.1          93.9          108.6        136.1        407.8          1,108.2     

  Change in contingent service payable -                -                -                30.2            -             -            -               -            -              -            -            -            -            -              -             

Changes in operating assets and liabilities -              -              -             

  Accounts receivable (1.8)               2.5                (3.9)               8.9               (0.4)            0.4             (85.9)           (304.1)       (390.0)         (1,814.7)   (826.3)       (892.4)       (1,018.4)   (4,551.7)     (9,216.4)    

  Inventories (4.6)               (2.2)               (0.1)               (5.4)             -             -            -               (300.5)       (300.5)         (851.5)       (413.1)       157.2        (356.4)       (1,463.9)     (2,772.1)    

  Deposits, prepayments & other receivables (6.4)               (4.0)               (42.4)             (16.3)           3.7             (5.4)           (7.4)              (789.0)       (798.1)         (984.7)       (661.0)       (1,518.5)   (1,018.4)   (4,182.5)     (4,679.9)    

  Contract liabilities 25.5              (3.9)               (3.9)               (1.2)             (8.1)            (7.2)           32.2             -            16.9            -            -            -            -            -              -             

  Right of use assets (0.7)               -                26.9            6.3             11.5          10.7             -            28.5            -            -            -            -            -              -             

  Accounts payables 3.7                40.1              11.6              3.5               (2.8)            13.6          39.6             1,827.1     1,877.6       2,561.1     1,611.2     1,740.2     1,985.8     7,898.4       9,611.8     

  Accrued liabilities & other payables 53.8              71.2              495.2            273.7          17.5           (535.4)       43.0             535.2        60.3            1,016.2     826.3        892.4        1,018.4     3,753.2       5,328.0     

  Advances & due to related parties 11.6              118.3            (112.4)          373.6          122.5         102.5        (97.5)           -            127.5          -            -            -            -            -              -             

  Operating lease liabilities -                -                -                (23.0)           (9.1)            (9.5)           (10.5)           -            (29.1)           -            -            -            -            -              -             

Cash flow for operating activities (278.5)          (654.7)          (1,568.4)       (1,251.3)     (999.9)       (513.8)       (1,126.0)     (238.2)       16.1            (1,391.6)   (925.8)       (1,235.8)   (1,161.1)   (4,714.3)     (3,389.2)    

Investment activities

  Purchase of PP&E -                -                (30.9)             -              (0.0)            (200.0)       0.0               (200.0)       (400.0)         (250.0)       (250.0)       (250.0)       (250.0)       (1,000.0)     (2,000.0)    

  Purchase of intagible assets -                -                (1.7)               -              -             -            -               -            -              -            -            -            -            -              -             

  Cash paid for acquisition -                -                (75.0)             -              -             -            -               -            -              -            -            -            -            -              -             

  Cash acquired from acquisition -                -                15.3              -              -             -            -               -            -              -            -            -            -            -              -             

  Payment to JV -                (12.6)             -              -             -            -               -            -              -            -            -            -            -              -             

Cash flow for investment activities -                (12.6)            (92.3)            -              (0.0)            (200.0)       0.0               (200.0)       (400.0)        (250.0)       (250.0)       (250.0)       (250.0)       (1,000.0)     (2,000.0)    

Financing activities

  Proceeds from issuance of common stock -            -               27,803.6   27,803.6    11,500.0   -            -            -            11,500.0    -             

  Proceeds from issuance of preferred stocks -                -                1,324.6        859.7          818.4         504.1        6,697.0       -            8,019.5       -            -            -            -            -              -             

  Cash exercise of warrant into preferred stocks -                -                -                352.0          -             -            -               -            -              -            -            -            -            -              -             

  Advances from shareholders 284.4            657.6            -                -              -             -            -               -            -              -            -            -            -            -              -             

  Cost of Financings -                -                -              -             -            -               (2,085.3)   (2,085.3)     (805.0)       -            -            -            (805.0)         -             

Cash flows from financing activities 284.4           657.6           1,324.6        1,211.7      818.4         504.1        6,697.0       25,718.3  33,737.8    10,695.0  -            -            -            10,695.0    -             

Effects of Exchange Rate Changes (0.1)               9.1                4.0                (60.3)           35.9           (8.7)           8.9               -            -              -            -            -            -            -              -             

Increase in Cash 5.8                (9.7)               (336.1)          (39.6)           (181.5)       (209.7)       5,570.9       25,280.2   33,353.9    9,053.4     (1,175.8)   (1,485.8)   (1,411.1)   4,980.7       (5,389.2)    

Cash beginning of period 0.6                6.4                938.6            606.5          506.7         361.0        142.6          5,722.5     506.7          31,002.6   40,056.0   38,880.2   37,394.4   31,002.6    35,983.3   

Cash end of period 6.4                5.7                606.5            506.7          361.0         142.6        5,722.5       31,002.6   31,002.6    40,056.0   38,880.2   37,394.4   35,983.3   35,983.3    30,594.1   

Free cash flow -                -                (16)                (404)            (1,000)       (714)          (1,126)         (438)          (3,278)         (1,642)       (1,176)       (1,486)       (1,411)       (5,714)         (5,389)       

Free cash flow per share NA NA ($0.00) ($0.02) ($0.05) ($0.09) ($0.14) ($0.02) ($0.25) ($0.07) ($0.05) ($0.07) ($0.06) ($0.26) ($0.24)

Source:  Company reports and Maxim Group LLC estimates
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Table 3. Society Pass Inc. Balance Sheet

($ in 000s, except per share data)

2017 A 2018 A 2019 A 2020 A Mar  A Jun A Sep A 2021 E Mar E Jun E Sep E 2022 E 2023 E

Cash 6.4               5.7               606.5           506.7         871.1           142.6          5,722.5      31,002.6   40,056.0   38,880.2   37,394.4   35,983.3   30,594.1      

Accounts receivable 10.2             7.1               10.8             1.9              2.3               1.9               185.3         489.4        2,304.1     3,130.3     4,022.7     5,041.1     14,257.5      

Inventory -               -               0.1               -              -               62.2             -              300.5        1,152.0     1,565.2     1,408.0     1,764.4     4,536.5        

Deposits, prepayments & other receivables 9.7               13.8             44.2             60.5            308.1           -               69.6            858.6        1,843.3     2,504.3     4,022.7     5,041.1     9,721.0        

Total current Assets 26.3             26.6             661.6           569.1         1,181.5       206.8          5,977.4      32,651.1   45,355.3   46,079.9   46,847.8   47,829.9   59,109.1      

Intangible assets -               -               8,001.5        7,200.0      6,400.0        5,600.0       4,800.0      4,160.0     3,520.0     2,880.0     2,240.0     1,600.0     -                

Property plant, and equipment -               -               23.7             18.1            15.8             13.3             11.1            11.1           11.1           11.1           11.1           11.1           11.1              

Right of use assets, operating leases 34.3             17.1             53.3             79.1            70.4             61.3             529.8         529.8        529.8        529.8        529.8        529.8        529.8            

Total assets 60.6             43.7             8,740.1       7,866.3      7,667.6       5,881.4       11,318.2    37,352.0   49,416.2   49,500.8   49,628.7   49,970.8   59,649.9      

Accounts payables 3.8               43.8             50.8             54.3            51.5             65.0             104.7         1,931.8     4,492.9     6,104.1     7,844.3     9,830.2     19,442.0      

Contract liabilities 25.5             21.6             19.8             18.6            10.5             3.4               35.6            35.6           35.6           35.6           35.6           35.6           35.6              

Accrued liabilities & other payables 63.8             135.1           403.8           677.6         1,405.0        709.6          752.6         1,287.9     2,304.1     3,130.3     4,022.7     5,041.1     10,369.1      

Contingent service payable -               -               602.8           633.0         633.0           633.0          -              -             -             -             -             -             -                

Due to related parties and a shareholder 93.4             869.3           1,181.7        1,571.7      1,694.2        1,796.7       24.8            24.8           24.8           24.8           24.8           24.8           24.8              

Operating lease liabilities 34.3             17.1             53.4             36.8            37.6             38.2             167.8         167.8        167.8        167.8        167.8        167.8        167.8            

Total current liabilities 220.8           1,086.9       2,312.4       2,992.0      3,831.8       3,246.0       1,085.4      3,447.8     7,025.1     9,462.6     12,095.2   15,099.4   30,039.2      

Operating lease liabilities -               -               -               46.5            36.6             26.5             365.5         365.5        365.5        365.5        365.5        365.5        365.5            

Long-term Liabilities -               -               -               46.5           36.6             26.5            365.5         365.5        365.5        365.5        365.5        365.5        365.5           

Total Liabilities  220.8           1,086.9       2,312.4       3,038.4      3,868.4       3,272.5       1,451.0      3,813.4     7,390.7     9,828.1     12,460.7   15,465.0   30,404.7      

Preferred shares -               -               13,477.4     15,242.6    16,925.5     17,178.3     25,289.8    -             -             -             -             -             -                

Shareholders' equity (160.2)         (1,043.2)      (7,049.7)      (10,414.8)  (13,126.3)    (14,569.4)   (15,422.5)  33,538.6   42,025.5   39,672.7   37,168.0   34,505.8   29,245.2      

Total liabilities, preferred & shareholders' equity 60.6             43.7             8,740.1        7,866.3      7,667.6        5,881.4       11,318.2    37,352.0   49,416.2   49,500.8   49,628.7   49,970.8   59,649.9      

Net Cash 6                   6                   606              507             871              143              5,722         31,003      40,056      38,880      37,394      35,983      30,594         

Net Cash per share NA NA NA NA $0.05 $0.02 $0.73 $1.63 $1.82 $1.76 $1.68 $1.61 $1.35

Source:  Company reports and Maxim Group LLC estimates
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  Maxim Group LLC Ratings Distribution As of: 02/23/22  

% of Coverage

Universe with Rating

% of Rating for which Firm
Provided Banking Services

in the Last 12 months

  Buy
Fundamental metrics and/or identifiable catalysts exist such that we

expect the stock to outperform its relevant index over the next 12 months.
91% 50%

  Hold
Fundamental metrics are currently at, or approaching, industry averages.

Therefore, we expect this stock to neither outperform nor underperform

its relevant index over the next 12 months.

9% 40%

  Sell
Fundamental metrics and/or identifiable catalysts exist such that we

expect the stock to underperform its relevant index over the next 12

months.

*See valuation section for company specific relevant indices

0% 0%

I, Allen Klee, CFA, attest that the views expressed in this research report accurately reflect my personal views about the subject security and

issuer. Furthermore, no part of my compensation was, is, or will be directly or indirectly related to the specific recommendation or views expressed

in this research report.

The research analyst(s) primarily responsible for the preparation of this research report have received compensation based upon various factors,

including the firm’s total revenues, a portion of which is generated by investment banking activities.

Maxim Group makes a market in Society Pass Incorporated

Maxim Group managed/co-managed/acted as placement agent for an offering of the securities for Society Pass Incorporated in the past
12 months.

Maxim Group received compensation for investment banking services from Society Pass Incorporated in the past 12 months.

Maxim Group expects to receive or intends to seek compensation for investment banking services from Society Pass Incorporated in

the next 3 months.

An affiliate of Maxim Group beneficially owns warrants/shares in Society Pass Incorporated .

SOPA: For Society Pass, Inc, we use the Russell 2000 as the relevant index.

Valuation Methods
SOPA: We value the shares on a 10-year discounted cash flow analysis which is supported by a forward enterprise value to revenue multiple.

Price Target and Investment Risks
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SOPA: Besides general economic risks, risks specific to Society Pass Incorporated include the following; 1) limited operating history in an evolving
industry, 2) limited revenues, 3) not yet profitable, 4) negative impact from COVID-19, 5) reliance on internet search engines and application
marketplaces to drive traffic, 6) commerce market is highly competitive, 7) potential delays in implementation or lack of consumer acceptance of
Society Points, 8) acquisitions and integration risk, 9) all operations are overseas, 10) economic, political or legal risks of Asia Pacific region, 11)
exposure to currency changes, 12) high customer concentration, 13) Mr. Nguyen has majority voting control of the stock at ~70%, 14) payment
processing regulatory rules, 15) regulation of the Internet, 16) exposed to liabilities under the Foreign Corrupt Practices Act, if violated, 17) financial
controls may not be sufficient, 18) pending litigation.

RISK RATINGS

Risk ratings take into account both fundamental criteria and price volatility.

Speculative – Fundamental Criteria: This is a risk rating assigned to early-stage companies with minimal to no revenues, lack of earnings, balance

sheet concerns, and/or a short operating history. Accordingly, fundamental risk is expected to be significantly above the industry. Price Volatility:

Because of the inherent fundamental criteria of the companies falling within this risk category, the price volatility is expected to be significant with the

possibility that the investment could eventually be worthless. Speculative stocks may not be suitable for a significant class of individual investors.

High – Fundamental Criteria: This is a risk rating assigned to companies having below-average revenue and earnings visibility, negative cash

flow, and low market cap or public float. Accordingly, fundamental risk is expected to be above the industry. Price Volatility: The price volatility of

companies falling within this category is expected to be above the industry. High-risk stocks may not be suitable for a significant class of individual

investors.

Medium – Fundamental Criteria: This is a risk rating assigned to companies that may have average revenue and earnings visibility, positive cash

flow, and is fairly liquid. Accordingly, both price volatility and fundamental risk are expected to approximate the industry average.

Low – Fundamental Criteria: This is a risk rating assigned to companies that may have above-average revenue and earnings visibility, positive

cash flow, and is fairly liquid. Accordingly, both price volatility and fundamental risk are expected to be below the industry.

DISCLAIMERS

Some companies that Maxim Group LLC follows are emerging growth companies whose securities typically involve a higher degree of risk and

more volatility than the securities of more established companies. The securities discussed in Maxim Group LLC research reports may not be

suitable for some investors. Investors must make their own determination as to the appropriateness of an investment in any securities referred to

herein, based on their specific investment objectives, financial status and risk tolerance.

This communication is neither an offer to sell nor a solicitation of an offer to buy any securities mentioned herein. This publication is confidential

for the information of the addressee only and may not be reproduced in whole or in part, copies circulated, or disclosed to another party, without

the prior written consent of Maxim Group, LLC (“Maxim”).

Information and opinions presented in this report have been obtained or derived from sources believed by Maxim to be reliable, but Maxim makes

no representation as to their accuracy or completeness. The aforementioned sentence does not apply to the disclosures required by FINRA Rule

2241. Maxim accepts no liability for loss arising from the use of the material presented in this report, except that this exclusion of liability does

not apply to the extent that such liability arises under specific statutes or regulations applicable to Maxim. This report is not to be relied upon in

substitution for the exercise of independent judgment. Maxim may have issued, and may in the future issue, other reports that are inconsistent with,

and reach different conclusions from, the information presented in this report. Those reports reflect the different assumptions, views and analytical

methods of the analysts who prepared them and Maxim is under no obligation to ensure that such other reports are brought to the attention of

any recipient of this report.

Past performance should not be taken as an indication or guarantee of future performance, and no representation or warranty, express or implied, is

made regarding future performance. Information, opinions and estimates contained in this report reflect a judgment at its original date of publication

by Maxim and are subject to change without notice. The price, value of and income from any of the securities mentioned in this report can fall as

well as rise. The value of securities is subject to exchange rate fluctuation that may have a positive or adverse effect on the price or income of such

securities. Investors in securities such as ADRs, the values of which are influenced by currency volatility, effectively assume this risk. Securities

recommended, offered or sold by Maxim: (1) are not insured by the Federal Deposit Insurance Company; (2) are not deposits or other obligations

of any insured depository institution; and (3) are subject to investment risks, including the possible loss of principal invested. Indeed, in the case

of some investments, the potential losses may exceed the amount of initial investment and, in such circumstances, you may be required to pay

more money to support these losses.

ADDITIONAL INFORMATION IS AVAILABLE UPON REQUEST
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